Today’s real estate market is not only about finding a home
—it’s about living a lifestyle that brings unique experiences,
value for money and, most importantly, provides “necessary

luxuries” which enhance the quality of life. Whatever your

passions—be they playing on a world-class oceanside golf
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As seen in Departures, October 2009

uxury Living is the ultimate sourcebook of
select primary residences and vacation getaways
for the sophisticated home buyer. This bi-annual
special section displays a collection of extraordinary
properties available in the U.S. and around the
world, exclusively to the Departures reader—
over 1 million* Platinum Card® and Centurion®

members from American Express.
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Special Advertising Section ® January/February

CUSTOMIZED ADVERTORIAL

Match your ad with custom advertorial to promote home
ownership and investment opportunities to affluent buyers.

To participate in Luxury Living, simply provide copy points and
images; Departures will create custom advertorial describing
the details and amenities of your property sized to match and

enhance your advertisement.

ONLINE INTEGRATION

Luxury Living will appear on DeparturesUltimatelyConnected.com
in coordination with the January/February 2010 issue. The section
will be exclusively available for the Platinum Card® and Centurion®
members for two months. Thereafter, the archive of the section
will be available to all visitors to the website. Each advertiser’s

section will contain a link to the property’s website.

DEPARTURES DEFINES THE LUXURY HOME AND
REAL ESTATE MARKET*

® 63% own two or more residences

® 63% own other real estate

® 76% are likely to purchase real estate outside of the U.S.
® 90% are considering real estate based on its proximity

to their favorite activities

READER PROFILE**
Median Age 53

Married/Partner 79%
Graduated College + 77%
Professional/Managerial 97%
Avg. HH Income $565,000
EAST COAST WEST COAST

CIRCULATION***
587,874 Departures
readers in the regions of
Florida, Middle Atlantic,
New England, New York

CIRCULATION***
510,289 Departures
readers in the regions

of Midwest, Mountain,
Northwest, South Central,
Metro, Southeast, Mexico, Southwest and Texas.

and the U.S. Territories.

*SOURCE: DEPARTURES LUXURY ADVISORY BOARD, 2008 HOME & REAL ESTATE SURVEY
**SOURCE: DEPARTURES READERSHIP SURVEY, 2006
***SOURCE: DEPARTURES JUNE 2009 BPA PUBLISHER'S STATEMENT

COMMITMENT AND ADVERTORIAL MATERIAL CLOSING
October 15, 2009

AD MATERIAL CLOSING
October 29, 2009

2010 ADVERTISING RATES GROSS (4/C)

EAST COAST WEST COAST
Full Page $41,300 $35,700
1/2 Page $24,800 $21,500

All rates are gross and agency commissionable. Contractual provisions of Departures
standard rate card apply. No cancellations will be accepted after commitment and advertorial
material closing date due to efforts needed to write and design the advertorial. For ad
specifications for full and 1/2 page units, please refer to the Departures specifications sheet
available online at DeparturesMediaKit.com.

REQUIRED MATERIALS
¢ Hi-res (total dot density of 300) jpeg or tiff file(s) for 2 to 3 images

® Press kits and/or press materials

SEND PRODUCTION/PRESS MATERIALS
Departures Magazine / Erin Nappi

1120 Avenue of the Americas, 11th Floor
New York, NY 10036

Phone: 646.366.8603 / Fax: 212.827.6413
Email: erin.l.nappi@aexp.com

FOR MORE INFORMATION
Contact Your Departures Sales Representative or

Madelyn A. Roberts Karen J. Uzel
Lifestyle Advertising Director

Phone: 212.827.6407

Luxury Advertising Director
Phone: 212.382.5781

Email: mediainfo@departures.com
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